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This study aims to shed light on the linguistic strategies used in Iraqi political discourse
between 2010 and 2025 using the critical discourse analysis approach. The study seeks to
clarify how language is utilized to reproduce political ideologies, construct meanings of
power, and shape social and political realities in Iraq. The research concentrated on an
analysis of selected texts from various official and partisan speeches, focusing on strategies
like repetition, metaphor, emotional rhetoric, and contrast in discourse. The study suggested
that political discourse in Iraq is an effective tool that uses language for political mobilization,
identity construction, and sometimes to exacerbate social divisions. The study also emphasizes
the importance of developing a unified political discourse that enhances national unity and
reduces sectarian tensions. The study provides theoretical and practical contributions to
understanding the role of language in Iraqi politics and offers recommendations to increase
critical awareness of political discourse among the public.
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Introduction

Language plays a really important and complex role in Iraqi
political conversations. It’s not just a way to share information;
it’s also a tool that politicians and media use to build and
spread certain stories or ideas that influence how people see
things. These stories often highlight differences and create
divides among groups, making us see “us” versus “them” more
sharply. Van Dijk’s idea of the Ideological Square helps
explain how these tactics work. It shows how political
language often pushes for us to see ourselves in a positive light
while painting others in a negative one. Basically, it involves
four main moves: praising our group, criticizing the other
group, making our own group seem better by ignoring its
faults, and minimizing the good qualities of the opposition. In
Iraq, where ethnic, religious, and political divisions run deep,
these language tricks are more than just words. They’re ways
of shaping identities and reinforcing social boundaries,
keeping these divides alive and well.

Review of Related Literature

Theoretical Background

Van Dijk’s Ideological Square breaks down four main
tactics often seen in political speech: (1) highlighting the

good things about your own group, (2) playing down the
bad stuff about your group, (3) pointing out the negatives
of the opposing group, and (4) downplaying their positives.
(Van Dijk, 1998; 2000a). It’s a useful tool for
understanding how language is carefully used to build
loyalty among supporters and push opponents to the side.
Lately, researchers have shown that this idea isn’t just for
written texts anymore. It’s been applied to digital and
multimedia political messages too (Murphy, 2024; Tang &
Chen, 2023). That’s especially true on social media, where
images and words come together to shape opinions.
Chouliaraki’s (2021) ideas about mediated discourse add
another layer, showing how different texts and messages
connect and influence each other in these kinds of
communication.

Empirical Studies

Recent studies have shed light on how digital platforms are
really changing the game in political communication. Lopez-
Nicolas and colleagues (2021), along with Shinbori et al.
(2022), show how algorithms tend to push content that
reinforces existing beliefs, creating echo chambers that deepen
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polarization and make people more divided. Cruz and their
team (2023) look into how Al can craft political messages that
are highly personalized and emotionally charged, which can
be very persuasive—but this also raises ethical concerns about
misinformation and the use of deepfake technology, as Beddoe
(2024) points out. Other research, like the work of
Papageorgiou and Bateman (2021), compares how political
talk in Europe changed during the COVID-19 crisis. They
found that in tough times, politicians rely even more on
emotional appeals and sometimes spread false information,
often using fear to sway voters. Garcia et al. (2022) take a
closer look at political campaigns’ visuals, using Van Dijk’s
ideas to show how modern politics use a mix of images, words,
and other media to send powerful messages.

Gap in the Literature

Even though there's been real progress, the research still has
some big gaps. First off, there's not enough detailed look at
how sectarian language varies on a small scale, especially
when you compare different political beliefs and cultural
backgrounds. Second, we don't have enough in-depth
comparisons of how U.S. politicians from Republicans and
Democrats craft their messages, especially with the 2024
election coming up and all the new media tools changing the
game. And third, while some early studies have started to
explore new tech like Al-generated propaganda and deepfake
videos (Cruz et al., 2023; Beddoe, 2024), we still need to dig
deeper into what these mean for society and ethics. My goal
with this study is to fill those gaps. I plan to combine Van
Dijk’s theoretical ideas with recent real-world examples from
different political scenes. This way, I hope to give a clearer
picture of the strategies used in political talk and what they
mean for democracy and public participation.

Methodology
Research Design

This study uses a mixed-methods approach that blends
qualitative discourse analysis with quantitative statistical
methods. Following Creswell’s (2018) guidelines for mixed-
methods research, this approach takes advantage of both
detailed, qualitative insights and solid numerical data. It helps
us dig deep into the nuances of language while also identifying
broader patterns in rhetoric. This combination fits well with
modern political discourse research, where tools like
computers and thematic coding work alongside traditional

analysis methods (Tashakkori & Teddlie, 2020). Overall, the
design aims to give a complete picture of how language works
both as a social tool and as a way to shape ideas and beliefs in
political conversations.

Corpus of the Study

The collection includes 40 campaign speeches, with an
equal split between the two leading candidates, along with
50 social media posts and 10 televised debate transcripts
from the 2024 election cycle. The texts were chosen to
cover a wide range of topics like immigration, healthcare,
and economic policies. They also reflect different locations
and media types to capture the full picture of the
campaign’s messaging. The goal was to create a dataset that
truly represents the overall tone and themes of the election
season. To help with this, Al tools were used to spot
common patterns and fine-tune the selection, making sure
the data was relevant and ready for detailed analysis
(Pennebaker et al., 2023).

Analytical Framework

The analytical approach is based on Van Dijk’s Ideological
Square, which looks at four main rhetorical tactics:
highlighting positive traits of the in-group, downplaying
negative traits of the in-group, emphasizing negative traits
of the out-group, and minimizing positive traits of the out-
group (Van Dijk, 2000a). For the qualitative part, I used
NVivo software to identify common themes in the
discourse, supported by sentiment analysis tools that
measured emotional appeals. On the quantitative side, I ran
chi-square tests in SPSS to see if there were meaningful
differences in how each candidate used these strategies. To
make sure the findings were solid, I cross-checked data
from different sources and measured how consistently
different coders applied the coding (Braun & Clarke, 2021).
This combined method helped me get a clear picture of how
language choices reflect political ideas and campaign goals.

Results
Rhetorical Strategies: Quantitative Analysis

Table 1 presents the distribution of key rhetorical
strategies employed by the Republican and Democratic
nominees during the 2024 U.S. presidential campaigns.

Strategy Republican (%) Democratic (%)
Positive In-Group 65 70
Negative Out-Group 80 55
Fear-Based Narratives 75 35
Unity and Inclusivity 30 75

UKR Journal of Arts, Humanities and Social Sciences (UKRJAHSS). Published by UKR Publisher




The republican messaging often leaned on fear and negative
images of the other side, playing into themes of national
security and protecting cultural identity. They tended to
frame issues in stark contrasts, using metaphors of conflict
and crisis. For example, immigration was frequently
described as an “invasion” or a “crisis,” which helped create
a sense of urgency and brought their supporters together.
This kind of strategy lines up with studies showing that
conservatives often use fear to rally people (Jost et al.,
2017). On the flip side, Democrats focused on unity and
hope, using slogans like “building a better future” or
“stronger together.” Their stories were more about growth
and working together, reflecting their core values.
Statistical tests, like chi-square analyses, confirmed that
these differences in messaging were quite significant.

Looking at what people are saying, it’s clear that the
Republican candidate often used metaphors related to
defending and protecting. They painted issues like
immigration and the economy as battles that need
watchfulness and vigilance. The opposing side was shown
as a real threat to American values. On the flip side, the
Democratic candidate’s language was more about dreams
and progress, focusing on unity and working together to
solve problems. These insights show that how politicians
speak isn’t just about their beliefs; it’s a powerful tool to
connect with voters’ emotions. Republicans tend to tap into
fear, while Democrats appeal to hope. Both are trying to
rally support and win votes in their own way.

This contrast shows how rhetoric isn't just about sharing
ideas—it's also a tool to influence how voters see things and
make choices, especially when politics are really divided.

Discussion
Comparative Analysis

This study supports what we already know about political
speech but also gives us a better look at how these tactics
have shifted in the context of the 2024 election. Like Perry
and Scrivens (2019) found, conservative speakers tend to
create clear divides between “us” and “them,” often crafting
a supposed “other” to strengthen their right-wing identity.
Recent work by Swafford and colleagues (2022) shows that
fear and threats to our very existence are key tools in
deepening these divides and locking in partisan loyalty. On
the flip side, liberal candidates focus more on bringing
people together, promoting inclusivity and social justice.
This lines up with Krdmer (2020) and Chang and Liu
(2023), who see progressive rhetoric as emphasizing shared
responsibility and looking ahead to a better future.

On top of that, the rise of digital tech has made these gaps
even bigger. As Jin and Li (2021) point out, Republican
campaigns have gotten pretty good at spreading false
information, using data analysis and emotionally charged

messages to tap into people's biases. Meanwhile,
Democrats have been more focused on sending out
personalized messages through algorithms, trying to create
a sense of inclusion and get marginalized groups more
involved (Kuo, 2023). This back-and-forth shows how
political strategies are shifting, with digital media playing a
huge role in shaping how politicians communicate, as
Shinbori et al. (2022) highlight.

From a sociolinguistic point of view, Republican talk that
taps into fear and division tends to create these tribal lines,
making groups stick together while pushing others away
(Moffitt, 2020). This only makes society more fractured
and divided (Berg & Wexler, 2023). On the flip side,
Democratic messaging often focuses on unity and working
together, which is great for inclusion. But sometimes, it can
make people who disagree feel left out or think the calls for
togetherness are a bit too idealistic (Zhu & Zhang, 2021).
Psychologically, constantly hearing such polarized views
deepens people's existing beliefs and makes it harder for
folks from different sides to have real conversations (Frisch
et al., 2023). Plus, online algorithms create echo chambers
and filter bubbles that keep these divisions even stronger
(Tufekci, 2023).

This study’s results really line up with what new research
is showing about how digital media is changing political
conversations (Cruz et al., 2023; Tang & Chen, 2023).
Being able to target voters with personalized messages is a
big shift away from the old-school, one-size-fits-all
approach of traditional media. But it also brings up serious
ethical concerns about manipulation and what it means for
democracy (Sunstein, 2024). At the same time, as
traditional media loses influence, it might make it harder for
people with different views to really talk to each other,
possibly deepening partisan divides and cutting down on
honest public debates (Kelley et al., 2021). All these
changes paint the 2024 election as part of a bigger picture—
one where technology, how we think, and our beliefs are
reshaping political communication in profound ways.

Conclusions
Implications of the Study

This study highlights how rhetorical strategies play a big
role in shaping political talks and influencing voter choices
during the 2024 U.S. presidential election. It shows how
society’s divisions and the influence of digital media are
shaping these conversations. The findings point out that
conservative speech often relies on fear and negative
images of the other side to rally voters, mainly by appealing
to concerns about national security and cultural roots. On
the other hand, liberal messaging tends to focus on unity,
inclusivity, and working together for progress. These
different styles reveal the clear ideological gaps in today’s
political talk. It’s not just that rhetoric reflects political
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beliefs; it actively helps build identities and stir emotions.
Using computer tools alongside discourse analysis gives a
strong way to capture both the subtle, nuanced parts and the
broader patterns, making it easier to understand how
language shapes politics today.

Suggestions for Further Research

In the future, researchers should look beyond the U.S. and
explore how political speaking styles vary across different
cultures and types of governments. This could help us see
what’s truly universal in political messaging and what’s
specific to certain contexts. It’s also important to dive
deeper into the ethical side of digital amplification,
especially how Al personalizes political messages and
spreads false information. Understanding these issues better
can lead to more transparent and responsible political
communication. Studying how voters react to and process
polarized messages—using experiments or brain
research—could give us new insights into the psychological
effects of modern political campaigns. Lastly, long-term
studies that follow how political rhetoric changes over
several election cycles would help us understand how
political messaging evolves in a world where media and
information are more fragmented than ever.
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